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JOB DESCRIPTION	Marketing and Communications Manager – Maternity Cover

LOCATION	Remotely or at our Bristol office depending on tasks and personal work preferences. Monthly team meetings and 1:1 meetings are at the office.

RESPONSIBLE TO	Head of External Affairs 
 
DIRECT REPORTS	Creative Content Lead


Seriously ill children and their families deserve the chance to live a full life, supported by care that enables them to thrive.​

But for many, it’s a lonely and isolating experience. That’s why we’re here. To make sure that no one has to face living through their child’s short life - and death - alone. 

Together we support families through difficult times, offering lifeline practical, 
emotional and financial help. 

Together we unite our sector. We help professionals and services to pool their knowledge and expertise, to deliver outstanding children’s palliative care. ​ 

Together we campaign to make sure that seriously ill children and their families get the care and support they need, when and where they need it. ​ 

Supporting, uniting, campaigning, together. 

We are Together for Short Lives.

PURPOSE OF POST

Our Marketing and Communications Manager plays a key role in elevating and growing Together for Short Lives’ profile by raising brand awareness, increasing fundraising and influencing change. They provide marketing and communication support across all areas of Together for Short Lives.

In this role, you will use your creative flair to help develop and deliver strategic communications and marketing plans to our audiences using a range of channels. Working closely with colleagues, partners and service users, you’ll be:

· promoting the services we deliver and the impact we achieve
· campaigning for the change we want to see
· working closely with our Fundraising team to help  generate vital income so we can be there for even more families
· staying abreast of print, broadcast and digital media to identify potential opportunities and threats to our ability to deliver our strategic plan
· forging and maintaining our relationships with journalists and being our first point of contact with the media
· managing the delivery of a broad range of audience-led communications in support of the strategic plan, ensuring effective sign-off, implementation, and measurement
· working with our Programme and Service Delivery (PSD) team in developing and delivering best in class creative storytelling content and case studies, that are strategically aligned, maximised, and continually evaluated to demonstrate our impact
· working collaboratively across the Communications & External Affairs department and other departments developing and supporting working structures and tools such as activity planners and sign off processes that encourage effective collaboration and prioritisation.


THE MAIN OBJECTIVES ARE AS FOLLOWS:

The post holder will be expected to do the following:

· Working with the Head of External Affairs, maximise our brand awareness and reputation among our audiences through our external communications.
· Manage delivery of campaigns, content and marketing support required to deliver the communications & external affairs strategy to agreed budgets, timelines, and targets.
· Carry out stakeholder mapping research to understand our different audiences and develop targeted marketing and communications campaigns that reach them in response to plans and briefs.
· Work collaboratively with other teams, creating strong links between other programmes and projects to ensure the successful implementation of marketing and communication campaigns.
· Develop and produce a range of publications and reports, case studies, resources, newsletters and e-communications in collaboration with other teams, including writing, editing and proofreading.
· Provide brand guidance and consultancy to all teams, ensuring messaging and assets across all channels and campaigns including web and social media, e-marketing, PR and campaigns are consistent with our brand; this includes providing editorial support, copywriting expertise and design support to other teams. 
· Monitor the media and wide external environment to identify current and upcoming opportunities for us to raise our media profile and any potential threats to our brand.
· Contribute to our systems for managing risk and crises, including implementing our crisis communications policy when needed.
· Devise results-driven marketing campaigns to grow our audience and drive charity donations and fundraising.
· Devise creative media engagement strategies and pitch stories which maximise the volume of the coverage we achieve and reach the audiences we target.
· Lead on proactive and reactive media relations including writing press releases and statements, arranging interviews and responding to enquiries.
· Build relationships with relevant professionals and experts within the sector, to build insights and influence to drive sign-ups to events, training and membership.
· Manage and influence relationships with key external influencers, such as journalists, producers, and celebrity VIP ambassadors.
· Working with the Digital Communications Manager, oversee our social media channels and develop creative content that drives growth, reach and engagement across our social media channels and our website.
· Understand what metrics to use as a measure of success, based on key objectives – and to report on these confidently.
· Research and evaluate the latest trends within the charity sector and using these to advance Together for Short Lives’ communications and marketing activity.
· Work closely with the Creative Content Lead and Communications Officer to grow and manage case studies, stories, assets, films and images so that we utilise compelling creative stories in our communications.
· Manage a centralised process for content that meets all stakeholders’ requirements, including case studies, statistics, facts and price points.
· Lead creative planning and idea development workshops.
· Lead on developing concepts and content for securing paid for media and advertising.

General responsibilities

The post holder will be expected to do the following:

· Be flexible and work to shared departmental objectives.
· Promote a ‘partnership culture’ across Together for Short Lives by building and maintaining excellent working relationships across the charity and with our members and networks, including communications leads at the UK’s 54 children’s hospices.
· Ensure that record keeping is efficient and effective in order to fulfil the requirements of the whole department.
· Occasional travel to attend events on behalf of Together for Short Lives, alongside meetings at Together for Short Lives’ head office in Bristol.
· On occasion, you will need to work outside of normal working hours to manage media coverage, respond to communications crises, to travel and/or to attend meetings and events. 
· Stay abreast of developments in marketing and communications from the sector, sharing best practice and exemplars.
· [bookmark: _Int_OXL5zYvn]Adopt a positive approach to personal and professional development, engaging in regular one to one meetings, and an annual performance review.
· To be aware of, and act on, relevant health and safety responsibilities as an employee of Together for Short Lives and adhere to these wherever you are working.
· To work effectively with volunteers, giving support and guidance as required.
· To carry out any other duties as are within the scope, spirit and purpose of the post as requested by your line manager.
· To carry out your work in a way that reflects and supports Together for Short Lives’ Values.







Person Specification – Marketing and Communications Manager
Person Specification

	QUALITIES
	ESSENTIAL
	DESIRABLE

	QUALIFICATIONS
	A demonstrable commitment to continuous professional development
	CIM Marketing Qualification 

A project management qualification

Journalism qualification

	EXPERIENCE 
	Experience of leading marketing or communications strategy.

Experience of stakeholder mapping and developing audience focused campaigns across appropriate channels and media.

Experience across a broad range of communications and marketing functions, including:

· Brand management and development
· Web and social media
· PR and media relations
· Email marketing
· Marketing and awareness raising
· Creative design 
· Storytelling
· Paid for media

Experience of developing marketing and campaigns strategy for services, products and events.

Experience of pitching stories and securing media coverage 

Experience of creating social and digital media content across all channels

Experience of developing and delivering creative campaigns and devising marketing stunts and creative solutions to complex problems

Experience of the website development process and managing content management systems.

Experience of organising and coordinating events and conferences.

Experience of managing communications projects within defined timescales, budgets and targets

Experience of writing, editing and proofing documents and publications; with an ethos of ‘right first time, every time’.

Experience of working with a range of internal and external stakeholders. 

Experience of working with case studies and service users.

Line management experience.
	Experience gained in the voluntary sector

Experience of delivering membership communications

Experience of film production and photography 

Track record of developing relationships with patrons and influencers and celebrities. 


	KNOWLEDGE AND UNDERSTANDING
	Detailed knowledge of the latest developments in marketing, PR, digital and social media.

Knowledge of PR and awareness raising techniques.

Detailed knowledge of publishing processes.

Knowledge of creative and design software including Canva.

Solid understanding of the requirements of the main social media platforms (Facebook, Instagram, X, YouTube, TikTok and LinkedIn) and experience of producing and optimising content for these.

Knowledge of, or willingness to acquire a working knowledge of the children’s palliative care sector in the UK and how great fundraising organisations work.
	Knowledge of different Adobe packaging including illustrator, InDesign  photoshop and Rush

Key contacts in journalism / media to support our PR campaigns.



	SKILLS AND ABILITIES
	Strong leaderships skills and the ability to develop complex and targeted marketing strategy.

The ability to develop creative campaigns to reach out to new audiences and engage stakeholders.

Strong presentational skills and ability to promote the charity to a wide range of individuals and external audiences.

Persuasive approach and ability to pitch stories to the media in a compelling and authentic way.

Excellent IT skills including Microsoft Office, CRM databases, content management systems, social media tools, media monitoring and email marketing.

Excellent verbal and written communication skills.

Strong editorial and proofing skills

Ability to work constructively in partnership with other groups and organisations.

Ability to write in different styles for different audiences.

Ability to assimilate complex information and communicate it in a way that is easy to understand.

Excellent diplomacy and negotiating skills.

Ability to develop communications strategies.
	


	PERSONAL QUALITIES
	A team player, keen to collaborate, solve problems and effectively manage stakeholders

Motivated by achieving targets, managing multiple tasks, and working to deadlines.

Confident and self-assured with creative flair and innovative approach to work.

Resilient, positive, and adaptable to change and feedback

Creative, inspirational storyteller and flexible thinker.

Determined, tenacious and curious.

Enthusiastic and motivated.

Empathy with the children’s palliative care sector.

Committed to the vision, mission and values of the charity.
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